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Paper Code : BBA(HM)302? Health Care Marketing

Time Allotted . 3 Hours Full Marks 70

The Fiqures in the margin inghcale full marks
Candidate are required fo give theur rnswers in thewr own words as far as praciicable

Group-A (Very Short Answer Type Question)

1. Answes any ten of the followng

RERLERLY
" Whal s brand equity?
" Whatis meani by relationship markehng?
"' Give two diflerences between marketng and selling
N What s consumensm?
¥ Whalis meant by promobon?
¥ Define marketing management
Vi Wnal s psychographic segmentation?
VI Whal is penetration pricing?
™. What is meant by niche marketing?
¥ Whats brand loyalty?
"I What s the market penetration strategy?
¥ What is e-tailing?
Group-8B (Short Answer Type Question)
Answer any three of the loilowing [§5r3a15]
2 Show the pattemn of market segmentation. [5]
3. What are the differences between a band and a rademark? (s]
4. What are the different concepts of Marketing Environment? 15]
5. Explain the nature of consumer bahaviour. i5]
6. Explain the importance of market segmentation. ]
Group-C (Long Answer Type Question)
Answer any three of the foliowing (1523 .45}
7. Explan in detail the different factors of the markebng environment. 115)
8 (a) Explain the diflerent types of products acconding o your view. 5]
{b) Whalt do you mean by product mix? 5]
{c} What s the significance of "Brand Name™? [5)
9. (a) Explain the diferent patiems of segmentation in detail. 15]
(b} Explain the concept of product development, [12]
10. fa} Whal do you mean by consumer behaviour? (5]
(b) Explain the consumer buying process with examplas. B
ic) Explain the imponance of consumer behaviour, (5]
11. Wnie shor notes - (Any three) [15]

a) Band bj Packaging ¢) Promotion mix d) Market sagmentation
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