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GROUP – A

( Multiple Choice Type Questions )

1. Choose the correct alternatives for any ten of the following : 10 × 1 = 10

i) Likert scale is a

a) Micro-economic data capture method

b) Rating scale

c) Liking scale

d) Sequential scale.           

ii) “The shop sells T-shirts of 40 and 42 size ; not the sizes 39 and 41.” This is

done on the application of

a) standard deviation b) median

c) mode d) Du-Pont scaling.           

iii) Which one of the following is a non-probability based sampling ?

a) Zero probability sampling b) Judgement sampling

c) Quota sampling d) Convenience sampling.           
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iv) The error in sampling is obtained by

a) Cornbach-Alpha test b) SITA-beta method

c) Schumm collectivity scale d) none of these.           

v) Type 1 error occurs when

a) null hypothesis is true but rejected

b) null hypothesis is true but accepted

c) null hypothesis is false, but accepted

d) none of these.           

vi) Research on human observation and analysis is

a) Qualitative research b) Exploratory research

c) Statistical research d) Sampling.           

vii) All the 42 students of class were interviewed to find out their satisfaction. This

sample is called

a) heterogeneous sample b) universe sample

c) scope sample d) solo sample.           

viii) A company manufacturing a seasonal product looks for

a) immediate weather reports b) time series data on weather

c) market data d) none of these.           

ix) Questioning the life style experience of buyers coming out of a shopping mall is

an example of

a) robust sampling b) random sampling

c) stratified random sampling d) none of these.           
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x) Which is a probability based sampling method ?

a) Stratified sampling b) Snowball sampling

c) Quota sampling d) Judgement sampling.           

xi) SWOT analysis stands for

a) Strength-Weakness-Organization-Threat

b) Sequence Weightage Oscilating Test

c) Solo Winning Organizatioal Technique

d) Strength-Weakness-Opportunity-Threat.           

xii) Sales forecasting is projected by various methods. Which is qualitative in

nature ?

a) Regression models b) Delphi

c) Trend projections d) Moving average.           

GROUP – B

( Short Answer Type Questions )

Answer any three of the following. 3 × 5 = 15

2. What do you mean by a “reference group” in marketing research ?

3. How is a hypothesis formed during a research ? Write your answer briefly with bullet

points only.

4. What do you mean by Latin Square Design ?

5. State the shortcomings of a telephonic interview.

6. Briefly elucidate the concept of “Level of confidence” in relation to market research.
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GROUP – C

( Long Answer Type Questions )

Answer any three of the following. 3 × 15 = 45

7. Suggest in detail the research to be carried out by you on behalf of a cornflakes brand,

newly launched to analyse the buying behaviour analysis in a chain of shopping malls.

8. a) When is discriminant analysis used ?

b) Elucidate the evaluation critera used in discriminant analysis. Provide suitable

examples.

c) Write at least ten parameters to judge the efficiency of the cabin crews in A-320

flights of Kingfisher Airlines. 5 + 5 + 5

9. Describe the goals of making a “research design”. Draw the research design to check

the severity of cancer from smoking on behalf of a Cancer Research Wing of a multi-

speciality hospital.

10. a) What do you mean by “focus group interview” ? State the advantages and

disadvantages of a focus group interview.

b) How should a researcher determine the sample size for the analysis ? 7 + 8

11. a) How does multivariate statistical methods differ from univariate and bivariate

methods ?

b) Design a questionnaire to study the brand awareness of cement amongst

different classes of customers. 5 + 10

12. Write short notes on any three of the following : 3 × 5

a) Central Tendency

b) Conjoint Analysis

c) Z-value

d) Factor Analysis

e) Cluster Analysis.
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